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Central Northern Adelaide Health Service
(CNAHS) was South Austral
service. Since July 2010 has become part of
Adelaide Area Health Service
These hospitals helped to deliver health care to
approximately 59% of the South Australian
population
The four hospitals involved in the audit:

The Queen Elizabeth Hospital (TQEH) = 330*

The Royal Adelaide (RAH) = 650*

St Margaret's Rehabilitation (SMH) = 48*

Modbury Hospital (MOD) = 100*

Lyell McEwin was excluded due to time/staffing
* = beds
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Background into the hospitals involved in
the audit

The current education in SA available to
the public

The development of the audit tool

The surprising or unsurprising audit
results

Could we recommend anything?
Could we look further off shore?
A final word from a

No conflict of interest to declare

WHO 5 moments rolled out in 2009
Online education and auditing directed at
healthcare workers (HCW)

Public education at a state level T limited
to wash, wipe and cover campaign
launched in 2008

Nationally-no advertising campaign, left to
state level and individual area/hospital


http://hha.org.au/
http://hha.org.au/
http://hha.org.au/
http://www.who.org/

We want to encourage and promote
confidence in hand hygiene amongst our
patients and visitors but do they really
understand hand hygiene and its
importance to their health?

How do we engage the patients and
visitors to support hand hygiene?
Do we need to look abroad for
inspiration?

Have you seen the hand hygiene stations
on arrival to our hospital or the alcohol gel
(ABHR) at the end of the bed?

Have you used the hand gel in the
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A audit tool was developed

It was initially trialed on a small group of
consumers from the TQEH Consumer
Advisory Group

The tool was further refined before being
rolled out

The audit was then conducted between
January and March 2010 with a 158
patients and visitors participating

Each site conducted the audit on one day
across the hospital

Respons
61%
respondents stated they

had seen the HH stations
and 54%(n=85 ) had seen
the ABHR.

3506 (n=56) of
respondents stated they

had used the HH stations
and 47%(n=75) had used
the ABHR.

Ttoal numbers surveyed

hospital, either on entering the ward or at H—l—l—;

the bedside? oo
TQEH RAH SMR MOD Total

If staff enter the room, do you ask to

wash their hands before they do anything

for you?

| f they donot, . mves

As a current or past inpatient were you e

offered any hand hygiene products if you T

COUldnét IeaVe the A - TOEH  RAH  SMR  MOD  Total

used a commode or bedpan/urinal?

Seen Hand Hygiene Stations

U

Seengel at the end of the bed

Response:

9% (n=15)of
respondents felt
confident to ask
HCW

91%(n=143) did not
feel confident to ask

m Soap/Water &
flannel
 Disposable wipe

Total numbers surveyed

TQEH

RAH SMR MOD  Total

Do you ask staff to wash their hands?
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. 5 TQEH RAH SMR  MOD  Total
37% (n=58) stated it [ ‘
wasnot appr :  Notappropriate Hand Hygiene -what are vnumzredwhenvnucantIea\mma
10%(n=16) said they E m Emabarrassed :
were embarrassed to H m Didntthink to ask
ask K]
32%(n=50) E = Unsure wi offered nothing to

think to ask TOEH RAH SMR MOD Total
22%(n=34) were Why net?
unsure

wash their hands post toiletin:
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Recommendation 1 Recommendation 2
That there is strong That a coordinated
evidence that we marketing plan is
need to focus our developed that
coordinated hand incorporates all key
hygiene campaign stakeholders and
at educating the involves the
public around the consumers (the
WHO 5 moments patient/visitor)

within developing
the plan -

Recommendation 3

Education in all
healthcare facilities X . - Have hadahand > Has gained
needs to be re- R AR ’ \\ Wl  hygiene campaign momentum over
focused on educating : (| 1 ¢ o in place now for the past few years
staff re the over 3 years Numerous
appropriateness of i \ ] ' Marketing has websites and
wearing gloves and \ S been not only at information for the
the importance of [ | ’ the HCW but also public educating
hand hygiene. [l o at the them on their

= \ patient/visitor healthcare [GCrpzm-

S Em i 5 level
*Well, it certainly locks ke your DNA. How many times )
‘have | told you to wear gloves before touching anything?"

Preventinfection.org

Educating and on personal
hand hygiene, when HCW should clean their
hands helps to manage patient expectations

and improves patient confidence, as well as

patient/provider safety.



http://www.ihi.org/
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Acknowledgement to the NHS National Patient Safety Agency i
Introduction to Hand Hygiene 2008




